MOTORWAY

NANCHARAPHISER R

SITE LOCATION

SUVARNABHUMI AIRPORT

BRIEF HISTORY

THE SETTLEMENT BEGAN SINCE RAMA 5TH PERIOD. DURING
THAT TIME THERE WERE NO ROAD ACCESS. PEOPLE GROW RICE
AND RAISE AQUA ANIMALS AS THEIR MAIN INCOME THE MAIN
TRANSPOTATION WERE BOAT

YOTHATHIKARN ROAD WAS BUILT IN 1990 FIRST ACCESS TO
THE SITE BY CAR CREATING BETTER OPPORTUNITY FOR LACAL
PEOPLE

PRESENT, THE SOCIETY OF AUMPHOR PRENG STAY MORE OR LESS
THE SAME. WHERE OLDER PEOPLE WILL RAISE AQUA STOCK AT
THEIR HOMES AND WORKING PEOPLE MAY WORK AT FACTORY
NEARBY

RELATIONSHIP CONTEXT

VILLEGER

VILLAGER

TEMPLE

WVILLAGER

AW

ACESSIBILITY

= =

VISUAL ACESS

m! el ‘
L . J
CANAL RICE FIELD

BOWT ACESS

PRINCIPLE AND REASON:

DUE TO THE WAY OF MODERN
SOCIETY AND THE NEW CUL-
TURE, THE INDUTRIES NEARBY
PERSUADE LOCAL PEOPLE IN-
TERESTS AND VALUE AWAY
FROM THEIR ECONOMICAL
IDENTITY “SALID FISH". THE
SOCIAL  INTERACTION  BE-
TWEEN LOCAL TO LOCAL AND
LOCAL TO OUTSIDERS WERE
ALSO LACKING, ALL THESE
FACTORS LEAD USTO PROPOSE
A COMMUNITY SPACE THAT
PROMOTES LOCAL ECOCOMI-
CAL IDENTITY VALUE, EN-
COURAGE INTERACTION BE-
TWEEN LOCALS, APPEALING
T0 OUTSIDERS, IN A SUSTAIN-
ABLE AND ENVIRONMENTAL
FREINDLY NATURE
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THE EXHIBITION FOR SHOW

ASALID FISH PROCESS FOR

INCREASE THE VALUE OF IT5.

RESTUARANT
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A COMMUNITY SPACE FOR
PEOPLE WHO INTERESTED
FOR SALID FISH EXHIBITION
OR SALID FISH PRODUCTS
AND FOODS.

e

MARKET

IN ORDER TO IMPROVEMENT SALID FISH VALUE, WE PROVIDE EXHIBTION SPACE DISPLAYING OVERALL PREPARATION PROCESS,
FROM RAW SATETOTHE END RESULT BEING CLEAN, SANITIZED AND APPEALING FOR CONSUMPTION.

EXHIBITION RESTUARANT MARKET
SALID PROCESS QUALITY SALID DISHES QUALITY SALID PRODUCTS
EVISCERATED SALID WASH AND BOIL SALID CO0KING
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RICE FIELD
PRESERVED SALID

DIRED SALID

INSPIRATION

SINCETHE LOCATION IS CLOSE TO THETEMPLE,
THE FORM WAS DESIGN IN ORDER TO HARMO-
NIZEWTIH THE TEMPLE GABLE FORM .

NOT WANTING TO OVERSHADOW THE HIER-
ACHY OF THE TEMPLE, THE ROOF IS HEIGHT IS
LOWER AND FACE OF THE GABLE FORM, WAS
TURN PERPENDICULARLY TO THE TEMPLE AXIS




THE MAGNETIZING SPACE IN OUR PROJECT ARE LEARNING EXHIBITION SPACE,
MARKET PLACE DISPLAY AND SELING LOCAL PRODUCTS FINALLY, KITCHEN AND

RESTUARANT AREA THAT IMPROVE SALID VALUE AS WELL AS PROMOTE COMMUNI- NP AC2135 54502-Y
TY INTERACTIONS LOCALLY AND EXTERNALLY. A-EXPRESSO R R MonE TG
THE COLOR HARMADMZING WITH LOCAL — ;

ATMOSPHERE AMD THE MATERIALS PHOTOA
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T ‘ SPACE FOR DISABLE USER OR + MAIN CIRICULATION : USER CAN VISUALLY OBSEVE

-

 PREFER T0 OBSERVE PORCESS ALLAROUND T
EHIBITION SPACE : USER CAN SEE PLA SALID PROCESS
SPACE: W SEEPLASAL FROM DISTANCE

FROM EVISCERATED TO WASH AND BOIL -—
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1 PREVAILIGN WIND ENTER FROM THE SOUTH, E
o HOT AIR RISE AND EXIT THE TOP PART OF THE =
ROOF LEAVING COOL AIR INSIDE SAPCE, ACTING
AS NATURAL AIR CONDITIONING.,

DRYINGSPACE .

.

THE GLASS ROOF COLLECT RAIN ‘
'WATER AND DRAIN TOWATER »——
FEATURE ALONG THE CIRCULATION

GROUND FLOOR PLAI
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'IHSI.I.lI. ACCESS FORM RESTUARANT

ELEVATION A

SECTION B-B




BRIGHT CREAM TONE MAKING THE
SHOP SPACE MORE WARMTH AND
COMFORTABLE FOR CUSTOMERS

'WHITE (DLOR EMPHASIZING ON THE CLEAN

E COLOR MUKKING THE GALLERY ARD HYGEINIC QUALITY OF EITCHEN SPACE

ADRE STAND OUT FORM TH[“HL

MAIN ROAD

|| RIVER &

EXHIBITION
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" ANDWORKING AREA FOR LOCAL PEOPLE I

ELEVATION B

FOYER ROOF: ALLOWING IN MINIMAL LIGHT, ADJUSTING THE EYE OF USER,
LSO MAKING THE MAIN EXHIBITION SPACE SEEM BRIGHTER, PERSUADING
USER TO PERSUE TO THE NEXT SPACE

MAIN EXHIBITION ROOF:THE LIGHT PASSES THROUGH SALID TRAY
CREATING SHIMMERING LIGHT EFFECT WITHIN THE SPACE, THE LIGT
ALLOWED IN ALL DAY EXCEPT MIDDAY.

THE LIGHT ALLOWED [N EXHIBITION SPACE IS ALL DAY EXCEPT MIDDAY.

[MARKET/KITCHEN ROOF:
EVEING LIGHT FOR MARKET PLACE WHEN MOST PEOPLE ARE LIKELY TO COME

MARKET/KITCHEN ROOF:
THE MORNING LIGHT FOR KITCHEN PREPREATION PERIOD

SEMI QUTDOOR DINING
THE MORNING LIGHT FOR STAFF CLEANING, ABSENCE OF SUNLIGHT
INTHE EVENING 50 THE USER CAN ERJOY CANAL VIEW WITHOUT GLARE



